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Fixed Ops: Helping Canadian dealerships maximize fixed ops sectors
Cars & Concepts: Vehicles in the new-product pipeline
The Unobvious Ones: Canadian-industry professionals who fly below the radar
Trans-Canada News: Industry stories from across the country

IN 
EVERY
ISSUE:

JANUARY 18
Early Close Date: December 17

F&I special: How the bottom line is being 
affected in a retail world that’s increasingly 
invested in digital sales.
Crystal ball 2021: The major issues facing 
the industry in the coming year.

FEBRUARY 15
Early Close Date: January 21

Supply-chain disrupters: The players and 
the technology, as the industry transforms and 
gears up for electric vehicles.
Virtual vs. in-person events: From major 
auto shows and trade shows, to local dealer 
events and drive programs, how the industry is 
connecting with customers in a world shaped 
by limited contact.
Mergers and acquisitions: The factors that 
drive dealer decisions to stay, to go or to 
merge. Or to think entirely out of the box.

MARCH 15
Close Date: February 18

Hiring 2.0: Retaining and attracting and new 
talent in the face of stiffening competition
The drive for data:  Now that they have 
the data, how are dealers and automakers 
capitalizing on it?

APRIL 19
Close Date: March 25

Report card on retail:  From lead generation 
to customer-close rates, the future of retailing 
amid an online digital revolution.
The Canadian industry, all charged up for 
EVs: The slow march toward electrification 
continues, but significant hurdles remain as the 
country’s path is not set.

MAY 17
Close Date: April 22

Remarketing: Technology and trends in an 
industry that continues to fight for its share of 
the used-vehicle market.
Reconsidering showrooms: What dealers 
want and what they need in an increasingly 
digital age, and a review of the relevance of 
high-dollar image programs that automakers 
say are critical to their brands.

JUNE 21

JULY 19
Close Date: June 24

Pay it forward: How dealership staff 
compensation, commissions and pensions are 
changing.
USMCA report card: One year after 
implementation, the industry has adapted, but 
has it prospered?
Canadians to watch: Meet the country’s bright 
young leaders.

AUGUST 16
Close Date: July 22

The new mobility reality in 2021: From 
vehicle ownership to transportation and rides.
Money talks: New trends in the relationship 
between automaker captive finance companies 
and the banking industry.

SEPTEMBER 20
Close Date: August 26

Artificial intelligence infiltration:  AI as a 
competitive advantage in the industry, whether 
in the supply chain or as a dealership tool to 
mine new business.
Firewall alert: The ongoing concern over 
cyber security and data breaches and how the 
industry can avoid and deal with them.

Close Date: May 20

2021 Canada Congress: Automotive News 
Canada’s recap of its May digital events of 
industry leaders taking on the critical issues.
Manufacturing 4.0: How Canada is 
repositioning itself with automation and digital 
technology.

OCTOBER 18
Close Date: September 23

Best Dealerships to Work For: Celebrating top 
retailers from across the country.
Canada as a technology powerhouse: The 
quest to be a leader in the industry and the 
government’s will to help make it happen.

NOVEMBER 15
Close Date: October 21

Drive for diversity: The industry’s ongoing 
effort from within to shape itself to reflect the 
population.
Canada’s leading women: The roads they’ve 
travelled and the road ahead.

DECEMBER 20
Close Date: November 25

That’s a wrap for 2021: Recapping the 
major industry stories that shaped the year.
Canada’s all-stars: Executives who stand 
out for their contributions and commitment to 
the industry.

2021 MEDIA KIT E D I T O R I A L  C A L E N D A R

AD
STUDY

AD
STUDY

In 2021, we will conduct a study to determine recall and readership of ads in Automotive News Canada.  
This report provides valuable data, including measurement comparative to other ads. Speak with your sales rep to learn how your ad can be included.


